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On the Decline in Neutral Electronic Marketplacesincor porating B2B Directories

* ** ***

Chigako YAMAMOTO, Dr. Kunihiro KISHI, Prof. Keiich SATO

This paper reports the results of a demand survey on a multilingual B2B directory conducted from June 2001 to
June 2003. Asof June 2001, neutral electronic marketplaces were expected to prosper, but they had declined by 2003.
Many reasons for this were given by marketing firms and researchers. We attributed the decline to the evolution of
search engines that make it easy to find potential clients, a major function of e-marketplaces. Extensive surveys on
the Internet and other sources confirmed the likelihood of our assumption being correct.
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Infotec-J is working on a survey to clarify the needs of
non-Japanese companies who are planning to enter the
Japanese market. We would appreciate it if you could
answer the questionnaire below so that we are better able
to provide services for you. All information will be
treated as strictly confidential. Survey results will be
only presented in statistical analysis form. Thank you

in advance for your co-operation.

Infotec-J

Q1 What is the nature of your business?

O Electronics O Software
O Other

Q2 Do you planto do business in Japan?

O Manufacturing

O Yes O No
Q3-5: If you answered "Yes" in Q1
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Q35 Q1

Q3 When do you currently aim to enter the Japanese
market? Please check only one of following.

O Within a year O
O Other

O Already doing businessin Japan

In two yearsd Not decided yet

O

Q4 What business style are you planning? Please
check only one of the following.

O Establish own Japanese branch

Find a Japanese partner to from a partnership

Find an Japanese agent to distribute the products
Selling products via e-commerce

O
O
O
O Other

o 0O oog

Q5 What information about Japan would be useful to
you?

Please check only three of the following.

O Government permissions, laws and regulations

related to your business and special laws, regulations, etc.

for non-Japanese companies

Market information

Ads and other methods of market exposure
Business systems i.e. distributions, sales.
Overview of Japanese companiesin the same field
Taxation and financial information

Tranglation and interpretation services

Other

o o0Ooooo o

O Ooo0oogoogodog o

Q6 Why areyou not interested in the Japanese market?
Please check only one of following.

O Domestic sales and sales to other countries are
sufficient

Japanese language, business customs are barriers
High business costs

Government regulations, restrictions and other

Not ready for overseas businesses

Other

O O0oo0oo0oooooao

Thank you for your help.
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d-mail @infotec-j.com
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